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PROJECT ONE

Goths Plunder was one of the first game concepts where I 
was given significant creative freedom to explore and 
develop a wide range of ideas. The project allowed me 
to experiment with bold visual directions, blending gothic 
themes with neon-inspired design elements. A key focus of 
the game was the creation of a fully reactive 2D 
character animation, along with animated Icons and a 
heavy metal soundtrack to boot.

“Goths Plunder” is the property of UROC Studios. All rights reserved.
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The Character Skulldrich was initially created using AI 
image generation (Midjounrey) but then recieved minor 
edits to give him more of a edge. After the first character 
conceptes were completed, we created specific 
reference styles for the AI to follow and produce more 
dynamic poses.

Spine 2D was then used to animate the Skulldrich in Spine 2D was then used to animate the Skulldrich in 
different action poses to be placed in the different states 
of the game.

2D Character Animation
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PROJECT TWO

Spirit of the Buffalo is a slot game concept centered 
around a bold blue and yellow  western buffalo theme, 
designed to give the game a strong and cohesive identity. 
The project features animated buffalo characters that 
bring energy and presence to the gameplay, alongside a 
cash collect mechanic and a bonus game built around 
mystery reels and jackpot wins. This was my first 
experience with the Unity Engine and aiding more 
experienced game developers with putting the design into 
a working prototype.

“Spirit of the Buffalo” is the property of UROC Studios. All rights reserved.

Spirit of the Buffalo







PROJECT THREE

Arriving at UROC Studios as a startup, i was fortunate 
enough to be involved in the branding process. At the 
time, we only had a single logo. So I was tasked with 
flushing out the branding and creating assets that would 
later become ket components in the webpage and social 
media sites.

The tools used to create this imagery were a mix of AI The tools used to create this imagery were a mix of AI 
software. Specifically Midjourney and ComfyUI. This was 
my first introduction into AI which enabled me to speed up 
the workflow when it came to making the games.

UROC Branding











PROJECT FOUR

Rampage is a conceptual brand for a smash/rage room 
business. Customers are given a specific time window 
and are guided into a room where they can smash, break 
and destroy the interior contents. 

The branding had to reflect the grungy and aggressive 
nature of the business and so it is reflected in the visual 
guides and logo.

Rampage







PROJECT FIVE

The Dream series is a set of pyschadelic posters that were 
created to explore the range of different effects and styles 
that can be applied to static imagery. It was a chance to 
experiment with layouts, imagery and unconventional ideas.

Dream Series
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